
                     Journal of Shinawatra University  
                                                        Vol.3, No.2. May–Aug. 2016  

 

1 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Journal of Shinawatra University  
วารสารมหาวิทยาลยัชนิวัตร 

 
 
Mailing Address 
  

Journal of Shinawatra University 

BBD Building, 197 Viphavadi–Rangsit Rd.  

Samsen Nai, Phayathai,  

Bangkok 10400 Thailand. 

Tel.: +66 (0) 2650 – 6011 to 12 

Fax.: +66 (0) 2650 - 6033 

Email: journal@siu.ac.th  

www.siu.ac.th 

  
 

 

The Journal of Shinawatra University‟s 

main objective is to publish high quality, 

peer-reviewed previously unpublished 

papers on topics related to the fields of 

Liberal Arts, Business and Management, 

Information Technology, Management 

Technology, Public Administration, 

Health Science and Nursing, Mass 

Communications and Education.   
 

 

 
Cover 

   Dr. Martin Schoch 

   

Supporting Team 

   Boonta Wissawapaisal 
   Suntirach Lerdmanee 

       

 
 
 
 
 

       Prof. Dr. Voradej Chandarasorn, SIU, Thailand  

       Prof. Dr. Manoj Joshi, Amity University, Uttar Pradesh  

       Prof. Dr. G.D. Sardana, BIMTECH, Greater Noida, India 

       Prof. Dr. Mark Neal, SOAS, University of London 

       Prof. Dr. David McHardy Reid, Albers Business School,  

       Seattle University 

                     Owner   Shinawatra University 

 

Editorial Advisory Board 

 Editor in Chief (English)      Assist. Prof. Dr. John Walsh, School of Management, SIU 
  

 Editor in Chief (Thai)    Dr. Prayuth Swadriokul, School of Management, SIU 

 

 Founding Editor     Dr. Robert Kirkpatrick, Gulf University, Kuwait 
 

 Associate Editorial Board 
 

   Prof. Dr. Vutthi Bhanthumnavin  

 School of Management Technology, SIU      

   Assoc. Prof. Dr. Kantatip Sinhaneti 

 School of Liberal Arts, SIU 

   Assoc. Prof. Dr .Puangtip Chaiphibalsarisdi 

 School of Nursing, SIU    

   Assoc. Prof. Dr. Apichat Praditsmanon 

 School of Management Technology, SIU 

   Assist. Prof. Dr. Chanchai Bunchapattanasakda 

 School of Management, SIU  

   Assist. Prof. Dr. Chutiporn Anutariya 

 School of Information Technology, SIU      

   Dr. Suchai Thanawastien 

 School of Liberal Arts, SIU      

Managing Editor    
   Chainum Pavavimol 

  

 

 

Printing   Sahai Blok and Kan Phim 

 

Aims and Scope 



                     Journal of Shinawatra University  
                                                        Vol.3, No.2. May–Aug. 2016  

 

2 

 

  

Journal of Shinawatra University 

Volume 3, Number 2, May-Aug, 2016 

Table of Contents 

Editor‟s Introduction                                             3 

Peer Reviewed Papers 

The Sino-Thai Relationship in the Context of Various Perspectives of 

International Relations – Sirirat Ngamsang                           5 

A Study of Marketing Issues in Social Welfare and Planning for Rural 

Development Society – Surabhi Singh                               18 

Paw San Rice Marketing in Shwe Bo - Khin Kyi Zin                   29 

  
Book Reviews 

Future Cities by Camilla Ween – John Walsh                         52 

SEA Is Ours by Jaymee Goh and Joyce Chng, eds. – John Walsh         54 

The Food Wars by Walden Bello – John Walsh                        56 

General Editorial Policies                                       59 



                     Journal of Shinawatra University  
                                                        Vol.3, No.2. May–Aug. 2016  

 

3 

 

Editor’s Introduction 

Welcome to the Vol.3, No.2 issue of the Journal of Shinawatra University. The 

Journal of Shinawatra University is a double-blind peer-reviewed academic 

journal accepting papers in either English or Thai language in any field of 

scholarly endeavor. Although Shinawatra University itself has moved to 

emphasized certain fields of activity, its journal is open to any school of 

thought. 

In this issue, I am happy to welcome three peer reviewed research papers as 

well as the customary book reviews. In the first paper, Sirirat Ngamsang 

considers China‟s relationship with Thailand through adopting a neo-Gramscian 

framework of analysis. Her work leads her to extend the field of international 

relations to incorporate non state actors and structural historical forces within a 

framework based on both substructure and superstructure of society. 

In the second paper, Surabhi Singh examines the marketing issues related to the 

Social Welfare and Planning for Rural Development Society in India. Her work 

is an important example of how academic, participatory and action research 

approaches can be combined. 

In the third paper, Khin Kyi Zin considers issues related to the marketing of Paw 

San rice in Shwebo township in Myanmar. Based on a questionnaire approach 

supplemented by focus groups with various farming communities, she finds the 

difficulties that farmers face in trying to connect with regional or international 

value chains and, thereby, realize the full potential of the superior crops that 

they are growing. Infrastructure problems combined with lack of capital and 

access to inputs tell a story that will be quite familiar with those interested in 

development of agricultural areas around the world. The difference in this case 

is that the produce is of genuinely international potential, according to various 

expert reports. 

The papers in this issue come from Thailand, India and Myanmar and I am 

pleased that our journal continues to make a modest contribution towards 

promoting authorial and geographic diversity in academic publishing. 

Please submit papers to me directly at jcwalsh@siu.ac.th. 

John Walsh, Editor 

mailto:jcwalsh@siu.ac.th
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The Sino-Thai Relationship in the Context of 

Various Perspectives of International Relations 

Sirirat Ngamsang 

Abstract 

China and Thailand have had a long and mostly fruitful relationship which 

might be entering into a new phase in the near future. The relationship has 

many elements to it, including the personal, the military, economic, political and 

diplomatic. To be able to understand and characterize this relationship, it is 

necessary to view it in a framework that takes account of the different elements 

involved. Within international relations, the evolution of thought away from the 

basic realist framework towards more complex understandings of the nature of 

relationships between states that has made that perspective more possible. This 

paper explores the changing nature of international relations and shows the 

ways in which this has developed in the light of the Sino-Thai relationship. It is 

argued that neither realism, neo-realism nor liberalism is sufficient to explain 

the relationship considered and that it is important to include not just non-state 

actors but social and class relations in the analysis, in the way that an approach 

such as neo-Gramscianism can provide. 

Keywords: China; liberalism; neo-Gramscian analysis; realism; Thailand 

Author: Sirirat Ngamsang is a PhD candidate at the School of Management, 

Shinawatra University. 

1. Introduction 

In common with other Mekong region states, Thailand and its predecessors have 

had a long, complex and mostly asymmetric relationship with China. This was 

based on the tributary system, by which the Chinese throne would graciously 

accept appropriate tribute from neighbouring rulers in return for peaceful 

relations, inferred legitimacy and access to the Chinese market. The tributary 

system began worldwide at around 300-500 BCE and continued, in the west, 

until the creation of the capitalist system in around 1500 CE (Amin, 1991). The 

Yugong – or Tribute of Yu – had been conceptualized by the C5th BCE as a 

means of locating China as the centre of the world and other states occupying 

one of a series of concentric geo-psychic circles around it (Wade, 2000). 

Chinese agents might actively seek to incorporate newly-identified states within 

the system, as in the case of Okinawa in 1372 CE (McCormack, 2010) but it 

was more likely that the would-be supplier of tribute would seek out the 

opportunity to do so. Tais of the Shan State in modern-day Myanmar, for 
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example, sent tributes from about 100 CE (Gernet, 1999:124-5). 

In the wake of the ending of WWII and the start of the Cold War, the Chinese 

tribute system in much of East and Southeast Asia was replaced by the 

militaristic US tribute trade regime, in which military support to deter potential 

Communist state aggression was provided, together with access to western 

markets, in return for opposition to Communism and suppression of any people 

who might be thought to support it (Arrighi, 2009).  

The fall of the Soviet system in 1989 gave further emphasis, inter alia, to the 

outwards movement of Chinese people, corporations and capital following the 

announcement in 1979 of the Open Door policy by Deng Xiaoping, as well as 

acceptance of flows in the opposite direction. Since then, Sino-Thai relations 

have both broadened and deepened and, in some cases, come close to replicating 

the complexities and contradictions of the past. By what framework should this 

relationship be analysed? This is the principal purpose of this paper, which uses 

a case study approach to a particular relationship to examine different forms of 

international relations (IR) approaches to understanding a phenomenon. 

Ultimately, both principal schools of IR thought, realism and liberalism, are 

rejected in favour of a neo-Gramscian approach that, it is deemed, more 

helpfully explains the relationship being studied. 

This paper is organized in the following way: the next section details different 

approaches to IR and how these have evolved; the next section provides an 

historical and contemporary perspective on Sino-Thai relations in various 

actions and aspects and this is then followed by analysis, discussion of the 

contribution to academic knowledge and then the conclusion. The use of a case 

study approach is contested in some quarters but it is argued that it can be 

justified through the creation of theoretical constructs and the use of precise 

wording and thoughtful research design (Eisenhardt & Graebner, 2007). The use 

of a single rather than multiple case studies is acknowledged as a limitation to 

the research. 

2. Evolution of International Relations Theory 

IR theory is conventionally considered to begin with realism. It has been 

considered to be the earliest expression of a coherent and meaningfully rational 

vision of the world as it actually is and not how one might wish it to be. Since 

this is so and because people are flawed (the concept of evil is often invoked) 

then conflict is inevitable (Niebuhr, 1977). The original concept dates to Hobbes 

(2017), who infamously characterized human life as being „nasty, brutish and 

short (ibid.).” 

Realism is not designed to have a specific set of theoretical positions so much as 
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to reflect a particular orientation towards the world or a mindset vis-à-vis the 

external world (Donnelly, 2000:6). Nevertheless, Pease (2007) has summarized: 

(i) The state is the most important actor in IR; 

(ii) The state is a unitary and rational actor; 

(iii) IR are effectively conflictual and  

(iv) This system leads a competition for power by states primarily 

motivated by national security (ibid.:48-9). 

IR, according to the realist tradition, therefore, is a zero-sum struggle for scarce 

resources conducted at the state level. Since this is a zero-sum game, apparently, 

it can be analysed according to a game theoretic approach, with payoffs and 

risks calculated with spurious accuracy (Donnelly, 2000).  

It is quite clear that a realist approach (and its subsequent developments) fails to 

describe accurately the totality of IR as it is experienced by people and 

institutions in several important ways. The first of these differences resides in 

the fact that it is not just states that are important in the production of IR. 

Throughout recorded history, the role of trade and commerce has been 

prominent, acting alongside or in conjunction with the state. After all, missions 

to present tribute to the Chinese throne also included individuals and groups of 

merchants in addition to state representatives featuring religious institutions 

(Cushman, 1993). Universities, corporations, transnational militarized colonial 

enterprises (e.g. the East India Co.) and charismatic individuals all regularly 

have impacts on the interactions between states and their agencies. Their 

interactions are not based upon military power (also known as hard power) or, at 

least, not only so but also different forms of soft power (Nye, 1990): that is, 

influence, education, emulation and promotion of aspiration. 

Soft power used by non-state actors in non-zero sum game interactions 

represents the basis of the liberal school of IR, which has become an important 

challenge to the realist approach and has, to some extent, supplanted it. 

However, while successful as an explanatory approach in various ways, 

liberalization tends towards a static explanation of the distribution of material 

resources and is not well-suited to explaining change. For example, discrete 

variables may be treated as continuous variables for the sake of analysis (King, 

1989). Attempts have been made to broaden the framework to include state 

ideology in addition to actions, to study state-society relations rather than 

distribution of resources and to adopt a systemic rather than a reductionist 

approach (Ruggie, 1982).  

Taking this process to its logical limit leads to the adoption of a neo-Gramscian 
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approach. As outlined by Cox (1981, 1983), the neo-Gramscian approach is 

based on three sets of factors: the social relations of production; the forms of 

state and world orders. The social relations of production involve all the 

tangible and intangible factors involved with the ways that production takes 

place and the dialectical relationships with society. In the Marxist tradition in 

which Gramsci worked, social relations are generally held to be inherently 

antagonistic and will lead to class struggle. The forms of state are the various 

configurations of state-state and state-society relations that have existed or 

which are emerging, as at present through the creation of public private 

partnerships and the use by the Chinese government of Chinese corporations to 

achieve cross-border state-level developmental goals. The study of world orders 

involves the study of the different ways in which power relations are 

constructed and implemented at the global level. Currently, although the USA 

remains the single military and hard power superpower, its grip on the global 

economy through the Washington Consensus is being challenged by the 

promotion of the Beijing Consensus and the creation and operation of the Asian 

Infrastructure Investment Bank (AIIB). As Arrighi (2008) observed of the 

earlier rise of Japan: “The crisis of the US militaristic regime and the 

contemporaneous expansion of the Japanese national market and business 

networks in the region, marked the re-emergence of a pattern of interstate 

relations that resembled more closely the indigenous (East Asian) pattern – in 

which centrality was demonstrated primarily by the relative size and 

sophistication of the system‟s national economies – than the transplanted 

(Western) pattern – in which centrality had come to be determined primarily by 

the relative strength of the system‟s military-industrial complexes (ibid.:346).” 

Within the Mekong region, the spread of the Asian Highway Network as 

transportation infrastructure that will link all regional places of production and 

consumption, together with Chinese construction efforts for public sector clients, 

reflects the same pattern of change that the rise of Japan betokened (Walsh & 

Southiseng, 2014). This provides opportunities, as well of course as threats, for 

horizontal linkages to be created between different factions and fractions of 

classes which might have unanticipated results (Poulantzas, 1975:73-6). 

One additional element of Gramscian thought which should be incorporated into 

this analysis is that of hegemony. As part of his dialectical approach, Gramsci 

(1971) wrote: “What we can do, for the moment, is to fix two major 

superstructural „levels;‟ the one that can be called „civil society,‟ that is the 

ensemble of organisms commonly called „private,‟ and that of „political society‟ 

or „the State.‟ These two levels correspond on the one hand to the function of 

„hegemony‟ which the dominant group exercises throughout society and on the 

other hand to that of „direct-domination‟ or command exercised through the 

State and „juridical‟ government. The functions in question are precisely 

organizational and connective (ibid.:12).” Modes of domination include 
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voluntary and coercive, intellectual and judicial and can be expected to change 

and develop over time. With respect to Sino-Thai relations, it will be seen that 

the nature of hegemonic control has indeed evolved over the centuries. 

3. Sino-Thai Relations 

Although people have been moving up and down the river valleys of the 

Mekong region for a very long period of time, it was not until the mid-C13th 

CE and the Yuan conquest of Nanchao that led to the large-scale migration 

southwards of Tai peoples. By the end of that century, the first independent Tai 

states had been established in what is now Thailand at Chiang Mai under 

Mengrai, Sukothai under Ramkhamhaeng and elsewhere. From that point, it 

became necessary for Tai states to establish relationships with China. This was 

managed through access to the Yugong system:  

“The conquest of Yunnan altered forever the relationship between 

China and Southeast Asia. Strategically it projected Chinese power to 

the south and went into direct contact with kingdoms and peoples with 

whom they had previously had little or no intercourse at all. These 

included the Burmese, the Tai of Sukothai and Lan Na, and the Lao of 

Luang Prabang, then known as Meuang Sua. Under threat of military 

invasion, all were brought within the Chinese tributary system, thus 

initiating lasting diplomatic and political relations (Stuart-Fox, 

2003:57).” 

Relationships with the Chinese were established not just at the state level but 

with individual migrants, bandits and adventurers and with self-organizing 

merchant networks. The history of invasion by the Haws, often Chinese 

cross-border bandits, does not exist in written form prior to the arrival of 

Europeans but appears to have been extensive nevertheless (McCarthy, 1994). 

Cross-border trading networks have left some additional documentation but 

continue until the present in a non-formal manner (e.g. Chang, 2004). 

Migration from China to Southeast Asia and elsewhere has historically been 

popular for both push and pull factors. Push factors included disorder, famine or 

personal misfortune within Chinese communities, while pull factors included 

the establishment of a successful beachhead overseas and the need for more 

labour and, later, women to come out as wives. Labour might me simply coolie 

or unskilled manual work in markets, construction sites and elsewhere or might 

be related to specific opportunities in which Chinese might be able to 

demonstrate a competitive advantage, such as the case of tin mining in the 

southern Thai island of Phuket and northern Malaysia (Salmon, 1981). “The 

reasons for Chinese dominance in the period are not difficult to find. Chinese 

methods did not require a large capital outlay. They depended on labor-intensive 
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techniques, the working of easily accessible deposits which required hardly any 

mechanization. The labor force was manoeuvrable and mobile (Gambe, 

1999:79).” 

The Thai feudal system meant that there were opportunities for foreigners to 

come to Siam as it then was known to work as skilled workers or in the 

emergent administrative state. As Bangkok became further established and 

strengthened as the capital city, it became more integrated into the international 

trading system in its own right: “The growth of the demand for export items 

resulted in the economy of Siam during the reign of King Rama III, the old 

Bangkok, starting to change from being a self sufficient economy to being a 

market economy. As a result of the growth of the market economy, a lot of free 

Chinese labourers moved to Bangkok and nearby towns to work in the 

agricultural sector and public works. They served a more important role in the 

economy, particularly as a substitute for the corvée system and affected the 

royal monopoly trade (Teeraviriyakul, 2014:7).” 

The increase in the number of Chinese migrants was not considered to be 

unproblematic. By the beginning of the C20th CE, at least, the unease of the 

state had passed into diplomatic discourse. For example, at the beginning of his 

influential work on the Chinese in Thailand, Coughlin (2012, originally 1953) 

observed: 

“One of the most serious concerns of the Thai government for the past 

forty years or so has been the presence within the national society of 

an economically powerful minority group whose way of life is alien, 

and in some respects incompatible to the Thai way of life. How to 

assimilate this minority, or at least to reduce its influence nationally, is 

a question which has troubled a succession of Thai monarchs and 

prime ministers (ibid.:1).” 

By this period, the victory of the Chinese Communist Party in the Chinese Civil 

War in 1947 had raised concerns – partly justified – that Chinese Thais among 

others would support a Communist insurrection in the country. This suspicion 

was added to decades‟ long mistrust of Chinese people, fuelled not just by fear 

of difference but because of street fighting by Chinese and the role (accurately 

reported or not) of Triad activities. As a result, many Chinese Thais took the 

opportunity to change their names to Thai style names, adopt Thai language and 

customs and send their children to Thai language schools. The Chinese, who 

had been infamously labeled „the Jews of the East,‟ did what oppressed 

minorities have done around the world and sought to hide in plain sight. This 

did not mean that Chineseness was abandoned altogether: many families and 

businesses remain proudly Chinese and tycoon Dhanin Chearavanand of the 

Charoen Pokphand (CP) group made much of his success by investing 
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extensively in the country of his ancestors (Mackie, 2003). 

It was not until 1975 that diplomatic relations between Thailand and China were 

normalized when Prime Minister Kukrit Pramoj signed an agreement to this 

effect with Zhou Enlai. Since then, numerous high-level visits on both sides 

have smoothed relations between the two, while the enthusiasm of Princess 

Maha Chakri Sirindhorn for Chinese studies has also been influential. In recent 

years, large number of incoming Chinese students and tourists have been 

notable throughout the country and the opening of a series of Confucius 

Institutes have represented China‟s burgeoning soft power (Ngamsang & Walsh, 

2013).  

4. Neo-Gramscian Analysis of Contemporary Sino-Thai 

Relations 

4.1. Theoretical Basis 

Gramsci‟s (1994 (originally 1926)) theory of hegemony subsumes the concepts 

of both hard power and soft power and takes account of the complex 

relationships between class and power. It helps to answer the question of how a 

minority of people (i.e. capitalists) can maintain power on a much larger class 

(i.e. proletarians) whose interests are inimical but without causing a radical 

disruption in social relations, that is, a revolution. Historically, this might have 

been effected simply by the application of force – Weber (Gerth & Mills, 1946), 

of course, described the state in terms of being the wielder of the monopolistic 

use of violence. However, if a modern sensibility is based on the awareness of 

agency vis-à-vis the world (Berman, 1988), then violence alone is insufficient. 

Gramsci‟s answer to this is hegemony, that is, the means by which the few can 

dominate the many. 

Gramsci divides the Marxian superstructure into two parts, which are political 

or state society and civil society. In the first case, coercion remains a viable 

strategy because the state retains is formal power under the rule of law. Here, 

then, a war of movement is waged by the repressive apparatus of the state (cf. 

Althusser, 2001). In the second case, violence is not viable and so a war of 

position takes place through a form of ideological struggle, using the media, 

religious and cultural institutions and so forth. At the same time, the 

superstructure rests of course on the substructure of capitalist production, which 

might in turn be divided into the mode of production (e.g. the ways in which 

profits are created and extracted) and the relations of production (e.g. the ways 

in which capitalists deploy the proletariat to obtain their objectives). This may 

be represented as in Figure 1 below. 

The neo-Gramscian mode of analysis is made possible for example by Cox 
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(1981), by mapping the role of non-state actors onto the once sole control of the 

state. In Figure 1, therefore, four Chinese para-statal institutions have been 

mapped onto the state spaces that are also open through the liberal approach to 

IR. 

 

 

Figure 1: Sino-Thai Relations in a Neo-Gramscian Perspective; source: Author 

Three forms of thought are required to bring about this transformation. First, the 

social relations of production makes explicit the fact that understanding the 

economic relations of production is an important and necessary part of 

understanding the world but it is insufficient in the light of the reality that the 

social is greatly more complex than the economic in this regard. Since the effort 

to reduce all aspects of human life to the level of the market is resisted, there 

must be other means by which the minority can bring about the compliance of 

the majority. Second is the concept of forms of state. Here, it is required to 

consider the myriad of social, societal and structural forces that have given rise 

to the particular configuration of the state or, in this case, the relationship 

between two states, China and Thailand, which necessitated the previous section. 

Third is the concept of world orders, which calls for the consideration of how a 

system located in a specific time and place may be converted into another type 

of world order with a perhaps different relationship to space and time. As will 

be argued below, the effect of changes brought about by Chinese regionalization 

have specific goals to achieve within the next world order. 
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4.2. Chinese Institutions in Neo-Gramscian Analysis 

Four institutions are inserted onto the map depicting the current world order and 

these are: the Beijing Consensus; Confucius Institutes; the Asian Infrastructure 

Investment Bank (AIIB) and the Chinese-ASEAN relationship. These will be 

dealt with individually. 

4.2.1. The Beijing Consensus 

A dominant force in creating the global post-WWII world order has been the 

partnership between the International Monetary Fund (IMF) and the World 

Bank, which together have arrogated the role of conditionality on their loans 

such that they have influenced applicant countries to comply with neoliberal 

policy prescriptions of privatization, reducing social welfare provisions, 

shrinking the state and so forth, mostly with predictably disastrous results. To 

counter this, the Chinese government has established itself as a countervailing 

force through unofficial leadership of the G-77 group of poor and lesser 

developed countries in the United Nations and reluctance to criticize human 

rights issues in other countries. Allies of the Chinese government believe that 

they can receive Chinese capital without having to make inconvenient 

movements towards democracy, freedom of speech and the like. The Beijing 

Consensus has this potential in Thailand, which currently remains potential 

unrealized because the current regime has not broken with the USA. However, 

no major realignment with respect to the war of movement is required. 

4.2.2. Confucius Institutes 

Confucius Institutes aim to spread opportunities to learn the Chinese language 

and become more familiar with Chinese culture in universities and schools 

around the world. This form of promoting soft power internationally follows a 

pattern established previously by Britain, France and Germany. The Chinese 

version involves a partnership between two government agencies together with 

the overseas entity. While the approach has been broadly successful, it has faced 

challenges with respect to concerns over freedom of expression in the USA and 

elsewhere and a prickly response in Japan. Nevertheless, these Institutes have 

played a role in shaping understanding in Thai society of the broadly desirable 

nature of Chinese culture and its unthreatening nature. 

4.2.3. Asian Infrastructure Investment Bank 

The AIIB is a Chinese-led alternative to the World Bank which offers capital to 

the governments of emerging nations for a broader range of possible activities 

than is permitted by the Bretton Woods institutes and without any of the 

neoliberal conditionalities of the latter or attempts to pry into human rights 
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issues host governments would prefer to be considered untouchable internal 

matters. As a result, the AIIB has provided new means of organizing production 

without any essential change in the nature of both substructure and 

superstructure. Chinese capital is poised to enter Thailand to help build 

transportation infrastructure in a way which is likely to benefit the overseas 

expansion of the Chinese economy, while perpetuating the existing mode of 

production in Thailand, where it may be used to try to prolong low labour cost 

competitive manufacturing. 

4.2.4. The Chinese-ASEAN Relationship 

China has become involved in negotiating and implementing bilateral and 

multilateral agreements with ASEAN members and ASEAN as a whole. These 

agreements have tended to focus on trade but this is not exclusively so as the 

Chinese relationship with Myanmar has been bolstered by confidence-building 

measures as well as the treatment of economic issues. In the case of Thailand, 

free trade agreements have had the effect (although not the only effect) of 

removing competitiveness from some parts of the Thai economy and 

encouraging dependency within some parts of the emerging retail and 

distribution network on imports from China. The relations of production with 

Thailand have, after all, been changed. 

4.3. Discussion 

The neo-Gramscian framework outlined in this paper offers an alternative 

method of understanding Sino-Thai relations in the contemporary world. While 

the failure of the realist approach to IR has become very obvious, variations of 

the liberal approach have posed a more subtle challenge. It is claimed that the 

current approach incorporates the best parts of the liberal paradigm to within its 

own approach while also situating it within a scientific framework aiming to 

explain social change on the most basic level. It is also possible to argue for 

different interpretations of the same phenomena. 

It is certainly the case that romantic and naïve representations of the Sino-Thai 

relationships are inadequate in explaining the dynamic and multivalent changes 

brought about by the four institutions included in this analysis. It would be 

possible to become lost in the many details involved in trying to analyse these 

changes without an organizing framework. It is hoped that the attempt to 

provide such a framework represents a contribution to academic knowledge in 

this area. 

Changes such as have been described here will also be witnessed in other parts 

of the world and it seems likely that the Sino-Thai relationship represents a form 

of dialectical relationship with each other. Such a relationship indicates that 
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either participant both affects and is affected by the other, albeit not necessarily 

on an equitable or symmetric basis. 

5. Conclusion 

This paper has sought to construct a neo-Gramscian framework of analysis 

which can be used to provide meaningful insights into the Sino-Thai 

relationship and the likely ways in which this will change. Neo-Gramscianism is 

rooted in historical structures and, therefore, it has been necessary to include 

some consideration of the historical structures and systems that have 

characterized the Sino-Thai relationship and, also, the institutions that have been 

instrumental in shaping it through the years and into the future. The analysis that 

has been conducted suggests that changes that have been observed will lead to a 

stronger role for China with respect to both substructure and superstructure. 

In common with all research papers, this one suffers from limitations related to 

both time and space. The most obvious of these limitations is that the reciprocal 

effects of the influence of Thailand upon China has not been included and it is 

certainly suggested that this future research project be tackled. 
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A Study of Marketing Issues in Social Welfare and 

Planning for a Rural Development Society 

Surabhi Singh 

Abstract 

This case focuses on the various marketing issues pertaining to development 

taking place in non-governmental organizations (NGOs). The Social Welfare 

and Planning for Rural Development Society is committed to promoting and 

undertaking sustainable development measures in the under-privileged sections 

of society by designing tools for turning self-development possibilities into 

sustainable development plans utilizing the available resources around them 

without any discrimination on the grounds of religion, caste or sex. There are 

many NGOs who still do not have proper marketing departments. The issue of 

fund raising can be effectively dealt with if the marketing issues are dealt with 

appropriately. This case provides a guide as to how effectively this NGO tackles 

these issues while taking up various projects and what are the key marketing 

strategies for the success of any non-profit organizations. 

Keywords: resources, society, sustainable development, under privileged  

Author: Surabhi Singh is Associate Professor in Marketing and Data Analytics 
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1. Introduction 

This case proposes to highlight the marketing issues of the Social Welfare and 

Planning for Rural Development Society, which is a social and charitable 

organization. This non-governmental organization (NGO) was registered in the 

year 2006 and the registered office is in Lucknow in Uttar Pradesh. This 

organization was established by eminent social activists for promoting and 

undertaking development measures. 

A big challenge for all existing non-profit organizations operating today in this 

competitive environment is their survival in the form of their human resources, 

committed volunteers and financial resources, in the form of donations and 

other funding from individuals, foundations, corporations and government. 

Marketing in an NGO usually means attracting human and capital resources. 

NGOs today use various marketing principles and techniques to influence a 

target audience voluntarily to accept, reject, modify or abandon a form of 

behaviour for the benefit of individuals, groups or society as a whole. However, 

this is true only in the case of some NGOs, since many of them are experiencing 
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great challenges in collecting funds, in building credibility, in getting more 

people involved and, in general, in carrying out their social activities. The 

important issue of improving the functioning is not about doing more with less 

but, rather, it is about taking the steps necessary to compete in the not-for-profit 

marketplace by focusing on a handful of key marketing elements. 

Uttar Pradesh has wider opportunities for the growth of professionals and the 

promotion of entrepreneurial activities, which offers the continuum of options 

relating to sustainable development in the state through well-planned 

interventions. Entrepreneurship is the real remedy to uprooting unemployment 

and developing the economy of the nation. This NGO is committed to 

promoting the handicrafts and handloom traditions, which offer a vibrant source 

of self-employment and income generation in both rural and urban areas 

through technical innovations, needed interventions and support to preserve 

traditional heritage. 

The mission of this NGO is to serve the weakest and poorest people. Its 

objectives are: 

1. Creating a multiplier effect with respect to opportunities for 

self-employment; 

2. Augmenting the supply of competent entrepreneurs through training; 

3. Inculcating the spirit of entrepreneurship in youth; 

4. Developing entrepreneurial skills among potential entrepreneurs; 

5. Climate building for promotion of entrepreneurial pursuits; 

6. Functioning as the premier training institution in the field of 

entrepreneurship; 

7. Improving managerial capabilities of micro and small scale industries; 

8. Facilitating corporate excellence through creating intrapreneurs; 

9. Providing welfare and charity programmes for more vulnerable 

sections of society, particularly women, children and disabled persons; 

10. Establishing agricultural and non-agricultural development activities 

such as farm technology promotion and the setting up of agro-based 

processing industries; 

11. Establishing awareness programmes with respect to health, education, 

environment and social integrations and 

12. Promoting a participatory work culture among poor and 

resource-limited persons in rural and urban segments. 
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This is a voluntary organization in the field of entrepreneurship development 

and it designs, develops and conducts large number of programmes and studies 

every year. This NGO has adopted an integrated approach and it is applying the 

concept of entrepreneurship development in different sectors, which are 

important for the overall development of the society, such as: 

1. Entrepreneurship development; 

2. Rehabilitation; 

3. Rural development; 

4. Education; 

5. Handicrafts and handlooms development; 

6. Women‟s empowerment and 

7. Charity and community welfare. 

NGOs are, generally, registered organizations, community groups or 

professional associations whose aim is to improve the well-being of their 

members and of areas in which they exist (Turner & Hulme, 1997). Austin 

(1998) states that “Nonprofit management and leadership include the 

development and management of external relationships with funding sources.” 

2. Keys for Successful Marketing of Non-Profit 

Organizations 

Fowler (1988) has identified two key distinctive characteristics of NGOs. First, 

the relationship of the NGO to its intended beneficiaries is based upon 

principles of voluntarism rather than those of control, which would be more 

typical of government. The intended beneficiaries are involved in programme 

design and management (Korten,1980). 

Second, NGOs have a task-oriented approach that permits them to achieve 

appropriate organizational development, which encourages change and diversity 

rather than control and uniformity. Rajasekhar, D (2000)28 identified the 

advantages and disadvantages of NGOs, while Bellamy, Hilary et al (1997) 

stress the need for social marketers, like commercial marketers, to develop a 

strategy statement. 

2.1. Sufficient Product Lines 

The success or failure of any non-profit organization depends on its focus on its 

product lines. The mission of this NGO is to promote entrepreneurial culture 

among different sections of society and contribute to the acceleration of the pace 
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of economic development in the state.  

2.2. Identifying Revenue Targets 

The second key issue facing non-profit organizations is that they need to 

identify their revenue targets from future clients, funders, potential future 

funders and volunteers. The society here takes time to consider the implications 

of such relationships. Recent research findings (e.g. Silverman & Patterson, 

2011) enhance understanding of impediments to non-profit advocacy that stem 

from trends in public funding and regulations related to non-profit lobbying and 

advocacy activities. Such relationships can benefit the organization, harm the 

organization or, even, merely waste resources to the benefit of neither. 

2.3. Sufficient Financial Support 

This society continuously examines and evaluates its programmes and services 

not only from the perspective of effectiveness in achieving the outcomes they 

were intended to meet when launched but, also, depending on whether its 

customers continue to value these programmes and services. Many 

organizations spend significant resources, both human and financial, to develop 

and launch or maintain programmes and services that their customers do not 

value.  

All programmes and services need to be evaluated in terms of stakeholder value. 

In this regard, perhaps the greatest challenge will be to secure sufficient 

financial support.  

Much has been written about the ability of organizations to adapt to change. An 

organization which listens to the changing needs of its customers and then takes 

appropriate action is better prepared for change because it will have 

incorporated change into its operating culture. 

3. Effective Marketing Strategy- 

SWPRDS‟ next concern is to attract highly capable employees that see the 

importance of the organization and feel passionately about its mission. The 

strategy of the NGO is to identify with various techniques which can attract 

more and more volunteers.  

3.1. Recruit Active Volunteers to the Organization 

By maintaining a mission-focused organization, staying attentive to the needs of 

customers, allowing the needs of customers to lead change, hiring carefully, and 

recruiting a board lead by strongest volunteers, means the society is confident 
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that it is focusing on the factors that have the greatest impact on the 

organization‟s sustainability and survival. Mrs. Anju Singh Visen, Secretary, 

SWPRDS, agrees with this viewpoint that effective volunteering can bring 

about the needed transitions to the various projects of the non-profit 

organization. 

3.2. Marketing Techniques for Non-Profit Organizations 

The marketing department shows the level of marketing awareness amongst the 

NGOs. The following are some of the unique methods in which NGOs may 

conduct their marketing activities: 

 Exhibitions are often held by the NGOs to sell products like bags, 

folders, pouches and so forth; 

 These products are made of environmentally-friendly materials. This 

helps the NGO to generate revenues for their varied projects and 

showcase their talent pool. The exhibitions are basically conducted in 

tandem with schools, colleges and the corporate sector; 

 Organizing events like haldi kum-kum (for women), Sathya Narayan 

puja and others to form emotional bonds with the volunteers. This helps 

them reach the masses; 

 Printing calendars with logos and mission of the NGO. This helps the 

NGO reach the common people and spread awareness about its cause 

and 

 Mascots are used by some NGOs to spread messages which have 

impacts upon society in general (e.g. a mascot was prepared to spread 

awareness about tree plantation drives). 

The following activities of SWPRDS show the various means of fundraising 

that have been put into operation (see Table 1). 

This NGO has undertaken various programmes, such as adult education 

programmes, screen printing training programmes, computer training camps and 

stitching events. The society has organized adult education programmes in 

Gudumba village. Illiterate adult women and men actively participated in the 

teaching camps headed by a teacher. Regular camps have been organized to 

carry out efforts and bring out the ability in the adults concerned to learn to read 

and write on their own after the class is over. The results of the efforts made by 

the society are laudable (see Figure 1). 
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Professional Activity 

1. Training, executive development 

programmes, seminars and 

workshops (international, national or 

state level) and awareness creation 

2. Research studies and surveys 

3. Consultancy, monitoring and 

evaluation 

 

 

4. Handicrafts and handloom 

promotion 

 

 

5. Community welfare 

 

 

6. Publication 

Expertise 

 Needs identification 

 Designing 

 Programmes 

 Evaluation studies 

 Impact assessment studies 

 Diagnostic studies 

 Potential survey 

 Socio-economic studies 

 motivational 

 Management 

 Project 

 Personal growth and 

development 

 Training manuals and 

materials 

 Reading materials 

 Project reports 

 Books and monographs 

 Charitable activities 

Table 1: SWPRDS’ Prime Professional Activities and Expertise; source: 

SWPRDS 

The society launched a screen printing training programme in Chinhat. The 

purpose was to train poor, vulnerable and widowed women. The camp was 

organized for one week in which women actively participated and received 

training. Girls and women had it explained to them how important it is for 

women to be independent and be a second earning member of the family. The 

women involved showed a lot of interest in this programme and were eager to 

learn screen printing. The screens were provided by the society. The teaching of 

printing and use of different colours was used to show participants how to print 

on pillow cover, cushion covers and other items (see Figure 2). 

The society organized a stitching camp at Maati Village in Uttar Pradesh for 

girls and women who want to earn money by stitching and, perhaps, to make it 

their profession (see Figure 3). 

The society organized computer camps to provide education to poor, 

under-privileged people. Boys and girls actively participated in the computer 

camp held at 6/20 Vikas Nagar (see Figure 4). 
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Figure 1: Adult Education Camp; source: Author 
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Figure 2: Screen Printing Camp; source: Author 
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Figure 3: Stitching Camp; source: Author 
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Figure 4: Computer Training Camp; source: Author 

The society also helped aged people, people with disabilities and destitute 

people through various charitable and welfare activities, such as the free 

distribution of clothes, blankets and utensils and facilitating counseling, 

medical care and health checkups at regular intervals. 

4. Future Scope 

The marketing strategies discussed may lead SWPRDS to greater heights. The 

NGO adopts a well-coordinated strategy for fundraising and it is moving ahead 

with its mission of providing employment opportunities. The secretary of 

SWPRDS has said on this subject: “We have planned the strategy in such a way 
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that our targeted groups are served uninterruptedly with the help of government 

as well as other fund providers.” Maintaining a database of volunteers by the 

NGO will help to keep track of their volunteers. This will help the NGO, as it 

will be able to inform the volunteers regarding their forthcoming events. The 

NGO can also establish academic tie-ups which would help the NGO to tap the 

potential of the students. By such means, all NGOs should be able to solve their 

problem of obtaining the human resources that they need to achieve their goals. 

5. Conclusion 

From the foregoing exploration of the functions of SWPRDS, many issues such 

as marketing strategies and the active participation of volunteers need to be 

consistently taken into consideration as these are the substantial elements in the 

sustainability of any nonprofit organization in this scenario, since organizations 

are competing for scarce resources. The biggest challenge for non-profit 

organizations is the need to achieve the participation of knowledgeable and 

highly qualified people in such charitable activities. Marketing a non-profit 

organization has the requirement for being innovative and strategic in 

identifying ways and avenues to market it. It is also significant for NGOs not 

only to satisfy their target group but also the needs of their donors. 
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Paw San Rice Marketing in Shwe Bo 

Khin Kyi Zin 

Abstract 

Paw San was awarded a prize as the world’s best rice at the World Rice 

Conference 2011 held in Ho Chi Minh City, Vietnam. Paw San rice is very 

special, excellent in eating quality, with a soft texture and with very delightful 

fragrance. The Paw San rice plantations are located in Shwe Bo Township, 

Sagaing Region. This research study focuses on quality control, lifestyle 

development, innovation and investment, all of which are essential for the 

success of the rice farming industry. If farmers have access to capital, better 

seeds and better technology, the agricultural sector in Myanmar has the 

potential to see rapid growth. Efficient marketing infrastructure such as 

wholesale, retail and assembly markets and storage facilities is essential for 

cost-effective marketing, to minimize post-harvest losses and to reduce health 

risks. This study is focused on well-functioning marketing systems to necessitate 

a strong private sector backed up by appropriate policy and legislative 

frameworks and effective government support services. In this study, the 

research seeks to understand the constraints that poor farmers face and to guide 

research priorities accordingly. Success relies on good quality and timely 

information on farmers’ technology needs, rice ecosystems, yields, input use, 

rice markets and prices. To analyse data on household and farm characteristics, 

household resources, labour, income, perceptions of technology needs, 

technology adoption patterns and constraints, and farm-level effects of 

technologies have all been considered. The purpose is to study the needs of Paw 

San rice farmers and others involved in rice production from different 

socioeconomic groups and the effects of labor-saving technologies on their 

employment and income. 

Keywords: efficient marketing, Myanmar, Paw San, rice farming 

Author: Khin Kyi Zin is a graduate student of Shinawatra University, Mandalay 

Campus. 

1. Introduction 

As much as 92% of all rice is farmed in Asia and Myanmar is the 7
th
 biggest rice 

growing country in the world. It is cultivated principally in two regions, which 

are the Ayeyarwaddy Delta region and Sagaing region. Rice farming is one of 

the most important agricultural industries in the world. The demand for 

specialty rice products is increasing globally. Rice provides natural nutrients, 

fibre and proteins and is an excellent source of niacin (Vitamin B3). 
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1.1. Background of Paw San Rice 

Paw San rice (Japonica rice) has been celebrated as the world‟s best rice and it 

is also known as Pearl Paw San (Bay Kyar). Paw San was awarded the 

crowning prize at the World Rice Conference 2011, held in Ho Chi Minh City, 

Vietnam. The local native species called mee done pearl Paw San rice is grown 

in bpth the Ayeyarwaddy delta region and the Sagaing region. Both of these 

regions have very fertile soil. Paw San is harvested once per year and grows 

from from November to January. 

Paw San is very special, being excellent in eating quality, with a soft texture and 

very delightful fragrance. Paw San can be cultivated only in two regions, the 

Ayeyarwaddy Delta Region (48% of total rice cultivation there) and Shwe Bo 

Township in Sagaing region (67.5% of the total). The geographical location of 

Shwe Bo provides an ideal physical environment for the growth and 

nourishment of Paw San rice farming. Paw San is really a unique fragrant rice 

strain which double and even triples its length during the cooking process 

(5.0-5.5 millimetres per grain). Paw San might soon become famous in the 

international market and it has already become established as Myanmar‟s Pearl 

Rice. Its specifications are that it is white in colour and that, in a serving of 200g, 

it provides 355.3 Kcal of energy, 7.4% is protein, 80.0% carbohydrate, 0.7% fat 

and 0.3% fibre. It comes in two qualities, which are premium and super premium. 

Good quality Paw San rice can exceed more than US$1,000 per metric ton. 

 

 
Figure 1: Map of Shwe Bo Township; source: Courtesy of Google.com 

 

The cultivation of 100% premium quality Paw San rice started in 1999 at Thee 

Lone village in Shwe Bo township. Super premium rice is grown near Shwe Bo 

Township in Sagaing Region. 
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Figure 2: Before and After Cooking Elongation Characteristics of Paw San 

Rice; source: Author 

1.2. Paw San Rice Farming 

1.2.1. Rice Plantations 

Paw San rice plantations are located in Shwe Bo Township, Sagaing Region, in 

the north-western part of Myanmar, situated at latitude 21'30 north and longitude 

94'97 east. Shwe Bo is a city in Sagaing Region, 110 km north-west of Mandalay 

and located between the Irrawaddy and the Mu rivers. This region is located 

between two major rivers, the Ayeyarwaddy and the Chindwin. Before 1988, the 

Sagaing region was regarded as being in a very dry area and rice was not able to 

be grown even in the rainy season due to the limited amounts of water. However, 

due to the development of dams and reservoirs, the region has now become one of 

the four major granaries of Myanmar. There are in total 18,250 farmers living in 

54 villages in the 89,380 acres of Shwe Bo Township. 

1.2.2. Seed Selection 

Farmers procure seeds from the trusted sources – government agricultural 

departments, companies and private seed distribution firms. One acre of 

cultivated land requires about 12-16 kg of seeds but this varies from farmer to 

farmer. 

1.2.3. Treatment of Seeds 

One kg of salt is diluted in 10 litres of water to prepare the solution for the 

treatment of the seeds. After this, 12 to 16 kg of seeds are poured into this solution 

and, in this way, good quality seeds are drowned within the solution and seeds 

which float on the upper surface are discarded as waste. The remaining seeds are 

washed with water three or four times so that the salt is completely removed. 
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1.2.4. Nursery 

To prepare a nursery for a desired area for the cultivation of Paw San paddy, the 

sprouted seeds in a proportionate quantity are sprinkled across ½ or 1 acre or even 

a bigger area as per the amount of seeds available and are left for 30 to 40 days 

before transplantation to the area of cultivation. 

1.2.5. Field Preparation 

Preparation by farmers for easy transplanting of rice seeds takes place with an 

ideal time of transplantation being the first week of August. It takes about 25 to 

30 days to complete transplantation, with one or two seeds per mound and 32 

seeds per metre. The distance between two plants should be 8 inches or 15 cm and 

the distance between the row 9 inches or 20 cm. To strengthen the roots, the 

cultivation area is flooded with water for 6-10 days at a height of 4-5 cm. 

1.2.6. Weed Cleaning 

During the second or third week of August, any weeds are cleared. Throughout 

the month, there is a chance of the outbreak of diseases such as blast or brown 

spot. If any symptoms of these diseases are seen, they should be treated during 

September.  

1.2.7. Top Dressing  

Paw San rice requires a low to moderate quantity of fertilizer and nitrogen is 

particularly important to avoid excessive vegetative growth. 

1.2.8. Irrigation 

Irrigation of the rice requires only a small amount of water but it should be 

applied in a timely and proper manner during the growth period. 

1.2.9. Pruning 

In order to reduce the height of the plant and prevent it from lodging without 

affecting the yield, it is necessary to cut the flag leaf at 10 cm from the uppermost 

leaf collar. 

1.2.10. Drainage 

The removal of water from the rice growing field 15 days prior to harvesting is 

mandatory to obtain best yield and quality. 
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1.2.11. Harvesting and Threshing 

Paw San is harvested once per year from November to January. Manual 

harvesting of golden colour crop at 20% moisture takes place at 35 days after 

50% flowering to obtain maximum grain yield and head rice recovery. Every step 

is carefully undertaken to help produce the finest and highest quality of Paw San 

paddy. 

 
Figure 3: Paw San Rice Farming process; source: Author 

 

 

 

 

 

 

 

 

 

 

 

Figure 5: Identifying High-Value Markets Will Increase Economic Benefits to 

Farmers; source: Author 
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1.3. Paw San Rice in the Local Market 

In Myanmar, a person eats on average 500 pounds (227kg) of rice per year. The 

paddy price is generally 11,000 Kyat (US$11) per 16 pyi (32kg). The price of a 

bag of rice (one and half baskets or 24 pyi (48kg)) rises by about 40,000 Kyat 

when it reaches the retail market in Shwe Bo from the rice commodity 

exchange. 

The Paw San rice (100% premium quality) is stable at over 50,000 Kyat per bag 

in the major cities (i.e. Yangon, Mandalay and Nay Pyi Taw). The market for it 

is also stable, according to rice merchants from the commodity exchange. The 

price of high quality rice such as Paw San rice is stable from when the new crop 

arrives at the market and there is then little variation in price. Paw San rice is in 

high demand for local consumption and price range is quite different between 

the original paddy price with the market price for final consumers. 

1.4.Paw San Rice in Export Markets 

Decades ago, Myanmar was the biggest exporter of rice in the world and, owing 

to good quality and pricing, hopes to regain this earlier strength in due course. 

Myanmar rice provides food and nutrition for the people of the country. This 

product is of good quality and is the biggest export from Myanmar to overseas. 

The cross-border Paw San rice trade to Thailand, China and other countries is 

regulated from Yangon. From the port of Yangon, FOB price is US$800-1,000 

per mt, with a minimum order of 25 MT and a supply capacity of 125 MT per day. 

Payment terms are letter of credit or telegraphic transfer. 

The demand for specialty rice products is increasing globally. Supplying rice 

varieties for these high-value markets will increase economic benefits to farmers 

and nutritional benefits to consumers. To improve national rice production 

systems, governments need effective and well-informed rice-based policies and 

coordinated efforts across the public and private sectors to support rice research, 

development and extension. Effective policies and measures rely on good 

quality and timely information on farmers‟ technology needs, rice ecosystems, 

yields, input use, rice markets and prices. 

Myanmar needs around 34.8 million tons of paddy rice for domestic consumption 

annually. Myanmar‟s rice exports have been rising consistently for the past few 

years. The country sent abroad around 1.8 million MT of rice in 2014. The 

federation said it expects a paddy output of around 14 million MT in 2015. The 

government has been targeting exports of around 2 million MT of rice this year. 
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Country %age Country %age 

China 28.8 Myanmar 4.0 

India 21.6 Philippines 2.4 

Indonesia 8.6 Brazil 1.8 

Bangladesh 6.9 Japan 1.7 

Vietnam 5.7 USA 1.4 

Thailand 4.6 Pakistan 1.3 

Table 1: Major Rice Producers of the World (2015); source: Compiled by Author 

from Various Sources 

1.5. Current Situation 

Myanmar‟s Pearl Paw San rice is well-known throughout the Southeast Asian 

region as arguably the tastiest and most fragrant rice on the market. Some of the 

land in Myanmar is very fertile, and Myanmar people have generations of 

experience in agricultural enterprises. If farmers obtain access to capital, better 

seeds and better technology, the agricultural sector in Myanmar has the potential 

to see rapid growth. In its Asian Development Outlook 2016, the Asian 

Development Bank (ADB, 2016) forecasts Myanmar‟s economic growth to 

recover to 8.4% in fiscal year 2016 (ending 31 March 2017). The country‟s 

economic growth eased to an estimated 7.2% last fiscal year due to widespread 

flooding and landslides. Growth is forecast to accelerate during 2016 on 

recovery in agriculture and increases in foreign direct investment.  

Myanmar is a country with an abundance of agricultural resources. It has twice 

the arable land per capita compared with the Asian average and 10 times the 

per-capita water reserves of China or India. It has historically been a significant 

producer and exporter of rice. Some 54% of the crop-sown area in the country is 

used to grow rice and it generates 80% of the country‟s total agricultural value. 

The Myanmar Rice Seed Development Strategy (MRSDS) of 2013 is the 

Ministry of Agriculture and Irrigation‟s (MOAI) first effort to develop a rice 

strategy for the country. The plan is to introduce good agricultural practices to 

more farmers, add more hybrid seeds to the sector, boost the number of farms 

mechanized, increase irrigation and improve efficiency in the sector, while also 

aiming to provide farmers with better access to financing. 

The procedures for buying rice are as follows: 

1. The buyer will request a quote from the Rice Association. 

2. The Rice Association will furnish a quote that is good for 48 hours. 

3. The buyer sends a Bank Capacity Letter with an authorization letter allowing 

the Rice Association‟s bank to verify the legitimacy of the document. 

http://www.adb.org/publications/asian-development-outlook-2016-asia-potential-growth
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4. After this is done, the Rice Association will issue a pro forma invoice. The 

buyer will sign and return a Letter of Intent. 

5. The Rice Association will issue a Contract for Purchase. 

6. The buyer will sign and tender 30% of the purchase amount via SWIFT to the 

Rice Association. The remaining portion will be paid with shipping documents. 

7. If the buyer want to use a bank device, then a letter of credit will be acceptable 

if it is 5% greater than the total purchase amount. The letter of credit must be 

irrevocable, assignable, divisible and transferable. 

8. The buyer may also post a Bank Guarantee or SBLC from a TOP WORLD 

Bank or confirmed by a TOP World Bank for the full amount of the purchase. 

1.6. Statement of the Problem 

Myanmar‟s Paw San rice farming and milling facilities are mostly small and lack 

investment in modern technology. Poor farming and milling infrastructure has led 

Myanmar‟s Paw San rice to be generally viewed as low quality. For example, 

during 2010–12, 92% of Myanmar‟s rice exports were 25% broken. In addition to 

a lack of sophisticated mills, Myanmar‟s rice exports face other quality 

impediments. Its rice exports are of groups of varieties unique to Myanmar 

(Emata, Letywezin), with varying grain lengths among the varieties exported. 

The lack of classification standards makes it difficult to provide rice with uniform 

grain lengths to customers, depressing prices. In 2011, Myanmar‟s Paw San rice, 

a short grain, aromatic rice, was selected as the world‟s best rice at the World 

Rice Conference held in Vietnam in 2011. The quantities of Paw San rice 

available for export are limited due to the low on-farm yields, which are further 

reduced by high post-harvest losses. Additionally, Paw San rice is in high 

demand for local consumption. Most rice millers have their own rice fields but 

they also buy from other farmers. Since Paw San rice farming is manual method 

and conducted in accordance with tradition, according to learning by experience. 

How can these farmers improve their production methods so that their goods will 

be suitable for export? 

1.7. Object of Study 

The objective of this research is to identify the high-value markets that will 

increase economic benefits to farmers and nutritional benefits to consumers. 

The previous findings indicate that agricultural marketing covers the services 

involved in moving an agricultural product from the farm to the consumer. 

What aspects of marketing will help farmers achieve the objective identified 

above? 
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1.8. Benefits of the Study 

The overall objective of this study was to examine how to increase the value and 

expand the benefits to farmers through cultivation, processing and marketing of 

Paw San rice for people in Shwe Bo. The specific objectives were to study 

sustainable harvesting practices, small scale cash crop cultivation and local 

processing of raw materials to add value before marketing. In the study, the 

various steps in the Paw San rice marketing process are examined, from farmer 

to final domestic market or exporter, by examining the ways in which the 

market value of both raw and processed Paw San rice farming could be 

improved. For Shwe Bo, economic analysis of the marketing chain of Paw San 

rice, from collection to consumption, has also been attempted. 

2. Literature Review 

Product quality is very important for every business sector, including the rice 

export industry. Earlier studies have identified that: “Paw San might soon 

become famous in the international market, and it's already named as "Pearl 

rice" from Myanmar. It is famous for its elongation characteristics (up to three 

times bigger than original size after cooking), but also for its nutritional benefits 

and of course great taste (TIP, 2017). ” 

The IRRI (2017) observed that: “Farm level studies generate knowledge and 

information on farmers‟ needs and can identify policy options that support rapid 

adoption and diffusion of improved technologies.”  

Agricultural marketing needs to be conducted within a supportive policy, legal, 

in situational, macro-economic, infrastructural and bureaucratic environment. 

Promoting market orientation in agricultural advisory services aims to provide 

for the sustainable enhancement of the capabilities of the rural poor to enable 

them to benefit from agricultural markets and help them to adapt to factors 

which impact upon these (Christoplos, 2008). 

Successful marketing requires learning new skills, new techniques and new 

ways of obtaining information. Ways of helping them develop their knowledge 

of these areas, in order to be better able to advise farmers about market-oriented 

horticulture, need to be explored (Infogalactic, 2016). Farmers consider 

marketing as being their major problem. They are able to identify such problems 

as poor prices, lack of transport and high post-harvest losses; they are often 

poorly equipped to identify potential solutions. New marketing linkages 

between agribusiness, large retailers and farmers are gradually being developed, 

e.g. through contract farming, group marketing and other forms of collective 

action (Bhardwaj, 2017). This research will serve as a guide for stakeholders to 

revitalize the country's rice sector and for Myanmar to regain its preeminent role 
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in the global rice market. 

3. Methodology 

This research study employed a mixed method approach, which used both 

qualitative and quantitative interviewing approaches. A questionnaire was 

developed for quantitative interviewing of farming in different locations in Shwe 

Bo Township. There were 30 questions in all on this questionnaire. These 

questions were based on the Paw San rice farming process, the problems and 

difficulties encountered during cultivation and plantation, knowledge level of 

farmers, production methods and their level of satisfaction with their work. 

Meanwhile, a semi-structured research agenda was devised to be used in personal 

interviews with traders and millers involved in buying rice from farmers. 

The population of Shwe Bo Township is 18,250 farmers, in 54 villages with a 

total farming area of 89,380 acres. A total of 300 farmers were questioned in a 

total of 17 different villages, with the intention of incorporating heterogeneity 

within the sample achieved. 

The qualitative method used a focus group discussion on the Paw San Rice 

Planting process, difficulties in farming and lack of the marketing knowledge 

that might allow farmers to obtain better market prices. Products are not quality 

controlled currently and mostly are sold as paddy to traders. Most of the farmers 

face the lack of capital and inputs such as seeds as well as pesticide control 

problems. 

The researcher travelled to Shwe Bo and stayed there for one month to do 

interviews with farmers in their workplaces in their own villages. The farmers 

warmly welcomed the researcher and were happy to explain their work in detail. 

Most farmers were had received only low levels of education and had little or no 

idea about marketing or how to contact an export company. The answers given 

to the questions asked illustrated the farmers‟ lifestyle, farming processes and 

marketing practices. They also indicated the paddy production method and 

levels of satisfaction. 

After collection, data were checked and entered into the free, open-source 

statistics package PSPP, before being analysed using appropriate methods. 

Questions were divided into four sections: 

1) Personal data of farmers as age, education and occupation; 

2) Paw San Rice farming data such as methods of seed collection and 

harvest processes to show the type of cultivation, farming duration, 

difficulties of farmers and period of plantation process; 
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3) Knowledge of marketing and suggestions about how to use high-value 

markets which would bring increased economic benefits to farmers and 

4) Their satisfaction with their work as Paw San rice farmers. 

It became evident that most farmers had comparatively low levels of education 

and lacked knowledge of business and marketing. Although there were some 

variations between different villages, all the farmers interviewed using 

traditional, family-based agricultural methods with transportation provided by 

bullock carts. They are very collectivized when it comes to buying seeds, selling 

to traders and in all aspects of cultivation which required pooled labour. 

According to the data, farmers do not know about modern rice farming methods 

and they do not know how to do quality control or employ marketing strategy. 

Although their income has increased after Paw San rice farming became popular, 

they do not know that their selling price is very much lower than market prices. 

Their lifestyle is still poor in terms of living standards. Some farmers still need 

more capital investment. 

In general, the data suggests that: 

1) The more the farmers owned, the better the profits they could obtain. 

2) The more implementation of product quality management during the 

farming period that took place, the better the production. 

3) The more farmers learn about technology, the better their prospects. 

4) When the product quality becomes excellent, demand will increase. 

5) The higher the price (either locally or for export), the happier the rice 

farming industry (farmers, traders, millers as well as workers from 

related fields). 

6) More demand for Paw San rice will arise both domestically and for 

export with more product quality control. 

7) When the traders sell to the export market, the business will improve.  

4. Results and Discussion 

4.1. Contract Farming 

Respondents were asked whether they were involved in contract farming and 

whether they were satisfied with their contract farming experiences. Contract 

farming is an important mode of agriculture in Myanmar and many other 

developing countries and, when it is managed well, represents a useful means of 

connecting subsistence farmers with national and international markets they can 

use to sell produce for money and improves their life chances in the future. The 

respondents answered in this way: 
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Satisfaction with Contract Farming % (n) 

Very satisfied 2.4 (7) 

Satisfied 19.6 (58) 

Neither satisfied nor dissatisfied 2.4 (7) 

Dissatisfied 63.2 (187) 

Very dissatisfied 2.4 (7) 

Prefer not to say 2.4 (7) 

Total 100 (296) 

Table 1: Satisfaction with Contract Farming; source: Original Research 

It is clear that most respondents were dissatisfied with their experiences with 

contract farming, since 65.6% of them answered that they were either 

dissatisfied or very dissatisfied. It is possible that there are some groups of 

farmers who are more or less satisfied with contract farming than the others. 

This leads to the following hypothesis and its null format. 

H1: There is a relationship between demographic characteristics of the 

respondents and satisfaction with contract farming. 

H10: There is no relationship between demographic characteristics of the 

respondents and satisfaction with contract farming. 

In order to examine this hypothesis, chi squared testing was used, with the 

following results.  

Demographic 

Characteristic 

n P 

Age 296 0.695 

Education 296 0.003** 

Occupation 296 0.290 

Table 2: Chi Square Analysis of Hypothesis 1; source: Original Research 

It is clear from Table 2 that the second result, for education, is statistically 

significant at the 0.01 level. Consequently, the null hypothesis “There is no 

relationship between education and satisfaction with contract farming” must be 

rejected. The original hypothesis is supported. To discover the nature of this 

relationship, the relevant cross-tabulation is provided in Table 3 below. 
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Education 

Level (% 

(n)) 

Very 

Satisfied 

Satisfied  Neither 

Satisfied 

nor 

Dissatisfied 

Dissatisfied Very 

Dissatisfied 

Prefer 

Not 

to 

Say 

Total 

Primary 1.7 (2) 20.7 

(25) 

0.8 (1) 71.1 (86) 0 (0) 5.8 

(7) 

100 

(121) 

Middle 

School 

2.1 (2) 28.1 

(27) 

4.2 (4) 55.2 (53) 2.1 (2) 8.3 

(8) 

100 

(96) 

High School 6.1 (2) 12.1 (4) 0 (0) 48.5 (16) 6.1 (2) 27.3 

(9) 

100 

(33) 

College/ 

University 

0 (0) 7.1 (1) 0 (0) 71.4 (10) 7.1 (1) 14.3 

(2) 

100 

(14) 

Postgraduate 0 (0) 0 (0) 0 (0) 83.3 (5) 16.7 (1) 0 (0) 100 

(6) 

Prefer Not 

to Say 

3.9 (1) 3.9 (1) 7.7 (2) 65.4 (17) 3.9 (1) 15.4 

(4) 

100 

(26) 

Total 2.4 (7) 19.6 

(58) 

2.4 (7) 63.2 (187) 2.4 (7) 10.1 

(30) 

100  

(296) 

Table 3: Cross-Tabulation of Education Level and Satisfaction with Contract 

Farming; source: Original Research 

It is notable from these results that dissatisfaction is higher for those with 

primary levels of education and for those with college or university level 

education. Those with middle and high school levels of education were more 

satisfied with contract farming. It is possible that people with middle and high 

school levels of education have more knowledge about contract farming and 

their own agriculture and so can see the benefits. However, people with only 

primary level of education do not have knowledge about agriculture and so no 

power in the relationship with the contractor. Meanwhile, those people with 

higher levels of education are able to see the problems in contract farming, 

perhaps in terms of inequitable distribution of profits, and so are less happy with 

the situation. Further research is necessary to investigate these issues further. 

4.2. Paw San Rice Farming Process 

The quality of the Paw San rice farming process depends on the seeds selected, in 

the time of planting and in the time of providing treatment for weeds, using 

fertilizer and using the proper methods for pesticides. In Shwe Bo township, most 
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of the farmers grow the Paw San rice for 130 days and above. The normal length 

of cultivation was for a minimum of five months from August to January. Most of 

the farmers harvested at the end of December. If they do not manage this in time, 

then the rice plants will exceed 5.5 inches in height and, so, will be knocked down 

by adverse weather conditions and so the paddy yield will be damaged in size and 

quality. 

Respondents were asked whether they were systematically doing the Paw San 

rice farming process outlined above. The Paw San rice farming period is an 

important mode of productivity and, when it is managed well, represents a useful 

means of income. The respondents answered in this way: 

Satisfaction with Income from Paw San 

Rice 

% (n) 

Very satisfied 15.2 (45) 

Satisfied 70.3 (208) 

It's OK 4.4 (13) 

Dissatisfied 7.8 (23) 

Very dissatisfied 2.0 (6) 

Prefer not to say 1.3 (4) 

Total 100 (296) 

Table 4: Satisfaction with Paw San Rice Farming; source: Original Research 

It is clear that most respondents were satisfied with their experiences with 

income from Paw San Rice farming, since 70.3% of them answered that they 

were satisfied and 15.2% were very satisfied. It is possible that there are some 

groups of farmers who are more or less dissatisfied with income from Paw San 

rice farming than the others. This leads to the following hypothesis and its null 

format. 

H2: There is a relationship between the income derived from the Paw San rice 

farming process by respondents and satisfaction with the length of the growing 

season. 

H20: There is no relationship between the income derived from Paw San rice 

farming process by respondents and satisfaction with the length of the growing 

season. 

In order to examine this hypothesis, chi squared testing was used, with the 

following results.  
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Paw San Rice Farming Process n P 

Buying seeds  296 0.246 

How many times insecticides were used 296 0.000** 

How many types of fertilizer were used 296 0.032* 

Month rice growing starts 296 0.000** 

Length of growing season 296 0.001** 

Seeds per acre 296 0.000** 

Length of plantation period 296 0.000** 

Table 5: Chi Squared Analysis of Hypothesis 2; source: Original Research 

It is clear from Table 5 that most results are statistically significant at the 0.01 

level. Consequently, the null hypothesis must be rejected. The original 

hypothesis is supported. To discover the nature of this relationship, the relevant 

cross-tabulation is provided in Table 6 below. 

Length 

of 

growing 

season 

(% (n)) 

Very 

Satisfied 

Satisfied  Neither 

Satisfied 

nor 

Dissatisfied 

Dissatisfied Very 

Dissatisfied 

Prefer 

Not to 

Say 

Total 

90 days 75 (3) 25 (1) 0 (0) 0 (0) 0 (0) 0 (0) 100 

(4) 

100 

days 

75 (3) 0 (0) 25 (1) 0 (0) 0 (0) 0 (0) 100 

(4) 

110 days 25 (1) 50 (2) 0 (0) 25 (1) 0 (0) 0 (0) 100 

(4) 

120 

days 

21 (11) 54 (28) 4 (2) 13.5 (7) 7.69 (4) 0 (0) 100 

(52) 

130 

days+ 

11.7(26) 76.7 

(171) 

4.5 (10) 6.3 (14) .45 (1) .45 

(1) 

100 

(223) 

Prefer 

Not to 

Say 

11 (1) 66.7 (6) 0 (0) 11 (1) 11 (1) 0 (0) 100 

(9) 

Total 15.2 (45) 70.3 

(208) 

4.4 (13) 7.8 (23) 2.03 (6) .34 

(1) 

100 

(296) 

Table 6: Length of Growing Season and Satisfaction with Income from Paw San 

Rice; source: Original Research 

It is notable from these results that dissatisfaction is higher for those with 130 

days of length of growing season and for those with 120 days or 110 days, 100 

days or 90 days length of growing. Those with 90 days and 100 days of length 

of growing were more satisfied with their income from Paw San Rice. It is 

possible that people with 120 days and 130 days and above length of growing 

season have more knowledge about Paw San Rice farming processes and their 

own agriculture and so can see the benefits. However, people with only 90 days 

have a short growing process tend to have a lower income. Meanwhile, those 

people with 130 days and above length of growing period are able to see the 
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problems in Paw San Rice farming, perhaps in terms of inequitable distribution 

of profits and, so, are less happy with the situation. Further research is necessary 

to investigate these issues further. 

4.3. Problems and Difficulties 

The main problem farmers experienced was finding sources to get good quality 

seeds. Currently, they can only obtain them from other farmers who have 

selected seeds from their own farms as foundation seeds. Another problem was 

pest control systems or methods, since some farmers want to control rats and 

mice especially which come and eat the paddy plant but most did not want to 

kill the pests because of religious purposes. If only one person used pest control, 

then the pests will go to neighbouring farms. 

Respondents were asked whether they were systematically doing pest control 

during rice cultivation. The respondents answered in this way: 

Satisfaction with Pest Control % (n) 

Very satisfied 15.2 (45) 

Satisfied 81.1 (240) 

Neither satisfied nor dissatisfied 1.4 (4) 

Dissatisfied 0.7 (2) 

Very dissatisfied 0.7 (2) 

Prefer not to say 1.1 (3) 

Total 100 (296) 

Table 7: Satisfaction with Satisfied Farming; source: Original Research 

It is clear that most respondents were satisfied with their experiences with Paw 

San Rice farming; since 81.08% of them answered that they were satisfied or 

15.2% very dissatisfied. It is possible that there are some groups of farmers who 

are more or less dissatisfied with Paw San rice farming than the others. This 

leads to the following hypothesis and its null format. 

H3: There is a relationship between difficulties of the respondents and 

satisfaction with Paw San rice farming. 

H30: There is no relationship between difficulties of the respondents and 

satisfaction with Paw San rice farming. 
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In order to examine this hypothesis, chi squared testing was used, with the 

following results.  

Important factors n P 

Buying Seed 296 0.026* 

Factor Successes 296 0.681 

Principle Difficulty  296 0.492 

Table 8: Chi Squared Analysis of Hypothesis 3; source: Original Research 

It is clear from Table 8 above that the first result, for buying seed, is statistically 

significant at the 0.05 level. Consequently, the sub-hypothesis “There is no 

relationship between difficulties of the respondents and satisfaction with Paw 

San rice farming” must be rejected. The original hypothesis is supported. To 

discover the nature of this relationship, the relevant cross-tabulation is provided 

in Table 9 below. 

Buying Seed 

(% (n)) 

Very 

Satisfied 

Satisfied  Neither 

Satisfied nor 

Dissatisfied 

Dissatisfied Very 

Dissatisfied 

Prefer 

Not to 

Say 

Through a 

Shop 

50 (2) 50 (2) 0 (0) 0 (0) 0 (0) 0 (0) 

Office 12.9 (4) 83.9 

(26) 

3.23 (1) 0 (0) 0 (0) 0 (0) 

Through 

Friend (Other 

Farmer) 

12.5 (17) 84.5 

(116) 

1.5 (2) 0 (0) 0 (0) 1.7 (2) 

Promotion 

Pamphlet 

50 (1) 50 (1) 0 (0) 0 (0) 0 (0) 0 (0) 

Salesperson 42.9 (3) 57.1 (4) 0 (0) 0 (0) 0 (0) 0 (0) 

Agricultural 

Department 

15.8 (18) 79 (90) 1.8 (2) 1.8 (2) 0.9 (1) 0.9 (1) 

Other Method 0 (0) 3.9 (1) 0 (0) 0 (0) 0 (0) 0 (0) 

Total 12.5 (45) 81.0 

(240) 

1.4 (4) 0.7 (2) 0.7 (2) 3 (1) 

Table 9: Cross-Tabulation of Buying Seed and Satisfaction with Farming; 

source: Original Research 

It is notable from these results that satisfaction is higher for those buying seeds 

through friends or agricultural department or office. It is possible that people 

who buy seeds from others farmers have more knowledge about the quantity of 

seeds required for their own agriculture and so can see the benefits. However, 
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people who only buy seeds from office do not have knowledge about the quality 

of those seeds and so no power in their relationships with other farmers. 

Meanwhile, those people with higher levels of education are able to see the 

problems in Paw San rice plantation, perhaps in terms of inequitable distribution 

of profits and so are less happy with the situation. Further research is necessary 

to investigate these issues further. 

4.4. General and Marketing Knowledge 

Respondents were next asked about their level of knowledge about the 

marketing of paw san rice, with the following results. 

Knowledge with Paw San Rice 

Marketing 

% (n) 

Know 22.3 (66) 

Know Well 2.4 (7) 

Don't Know 64.2 (190) 

Really Don't Know 5.1 (15) 

Don't Understand 4.1 (12) 

Prefer not to say 2.0 (6) 

Total 100 (296) 

Table 10: Knowledge of Paw San Rice Marketing; source: Original Research 

It is clear that most respondents had little knowledge of the marketing of paw 

san rice, since 64.2% of them answered that they were don‟t know and 5.1% 

that they really don‟t know. This leads to the following hypothesis and its null 

format. 

H4: There is a relationship between of the respondents‟ information sources and 

marketing knowledge of Paw San rice farming. 

H40: There is no relationship between of the respondents‟ information sources 

and marketing knowledge with Paw San rice farming. 

In order to examine this hypothesis, chi squared testing was used, with the 

following results. 

General Knowledge n P 

How Many Training/Seminar 296 0.000** 

Media Use 296 0.000** 
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Shwe Bo Paw San 296 0.000** 

Table 11: Chi Squared Analysis of Hypothesis 4; source: Original Research 

It is clear from Table 11 that the all results are statistically significant. 

Consequently, the sub-hypothesis “There is no relationship between of the 

respondents‟ general knowledge and marketing knowledge with Paw San rice 

farming” must be rejected. The original hypothesis is supported. To discover the 

nature of this relationship, the relevant cross-tabulation is provided in Table 12 

below. 

Media Use % 

(N) 

Know Know 

Well 

Don't Know Really Don't 

Know 

Don't 

Understand 

Prefer not 

to say 

Total 

Daily 

Newspaper 

48.0 

(12) 

0 (0) 44.0 

(11) 

4.0 (1) 0 (0) 4 (1) 100 

(25) 

Journal 33.3 

(18) 

5.56 

(3) 

44.4 

(24) 

11.1 (6) 3.7 (6) 4(1)  100 

(25) 

Radio 6.9 (6) 3.5 

(3) 

77 (67) 2.3 (2) 9.2 (8) 1.6(1) 100 

(54) 

TV 32.9 

(28)  

1.2 

(1) 

61.2 

(52) 

2.4 (2) 1.2 (1) 1.2(1) 100 

(85) 

Facebook 0 (0) 0 (0) 50 (5) 30 (3) 0 (0) 20(2) 100 

(10) 

Prefer not to 

say 

5.7 (2)  0 (0) 88.6 

(31) 

2.7 (1) 2.7 (1) 0(0) 100 

(35) 

Total 22.3 

(66)  

2.4 

(7) 

64.2 

(190) 

5.1 (15) 4.1 (12) 2.1(6) 100 

(296) 

Table 12: Cross-Tabulation of Media Use and Knowledge with Paw San Rice 

Marketing; source: Original Research 

It is notable from these results that lack of knowledge is higher for those with 

media use by radio and for those with other media use. Those who were 

Facebook users were more likely to lack knowledge of Paw San rice marketing. 

It is possible that people with Facebook only post about personal matters and 

rarely about agricultural issues or the marketing knowledge sector. Other media 

like daily newspapers and magazines have more articles about agriculture and 

marketing. However, people who only read from daily newspapers and 

magazines have knowledge about Paw San rice farming, weather news and up 

to date market prices. Meanwhile, those people watching different TV channels 

are able to watch only movies, music and entertainment programmes currently 

so they are also know little about Paw San rice marketing. Reading a daily 

newspaper is the best way to obtain knowledge about Paw San rice marketing 

for farmers in Shwe Bo region. 

According to these findings, it is possible to reject the null hypothesis that 

variables are independent and conclude that a statistically significant 

relationship between the respondents‟ general knowledge and marketing 
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knowledge with Paw San rice farming exists. Based on these results, most 

farmers did not have any kind of knowledge in marketing. As a result, they only 

sold their products to traders who gave loans to them. They were satisfied Paw 

San Rice farming in general and they can use it to sell produce for money and 

improve their life chances in the future but more is possible. 

4.5. Results of Focus Group Discussion 

Focus group discussions were conducted with Paw San rice farmers in seven 

villages. The discussions centred on the problems of cultivation and plantation, 

experience of difficulties and the expectations and needs of farmers. 

4.5.1. Problems with Cultivation and Plantation 

The farmers in Shwe Bo Township grow Paw San rice by traditional farming 

means, through the means of learning by experience. They grow a local native 

species called Mee Done. They know how to cultivate by traditional methods 

and how to use fertilizers. However, they did not know about modern methods 

of plantation. They still use normal plantation processes. One old farmer from 

Thee Lone village, who has more than ten years‟ experience in Paw San rice 

farming, said, “We didn‟t put only one or two plants in one hole during the 

plantation because the paddy plant can die.” Another farmer from Zee Gone Lay 

Village, who has only five years‟ experience in Paw San rice farming, said “We 

only put one plant in one hole because one Paw San paddy plant can grow up to 

20 to 60 plants.” So he used 25 to 35 Paw San paddy plants during plantation. 

These plants can get the proper amount of water and nutrition. 

4.5.2. Experience of Difficulties with Paw San Rice Farming 

The most common difficulties in paw san rice farming are capital investment and, 

second, pest control. Most farmers rely on contract farming to obtain capital 

investment and they get in return a very low rate from traders. They cannot sell to 

anyone else. 

Pest control must be done by all farmers at the same time since, if this does not 

occur, the pests will escape and migrate to other farms. Some farmers did not 

want to use pest control because they did not know the method for doing it and 

did not want to use many pesticides, since they were worried about a reduction 

in the amount of paddy produced. 

Third, Shwe Bo region is very dry so that upland villages use the water supply 

from Thaphan Seik dam – one of the longest dams in Southeast Asia, which is 

responsible for delivering water to most areas in Sagaing, which is Myanmar‟s 

second-biggest rice production area. If the water were not available for the paw 

san rice farming, then the production level would be reduced and farmers would 
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suffer as a result. 

4.5.3. Expectation of Farmers 

Farmers need technological support for paw san rice farming and government 

agricultural department support for seeds and loans for investment capital. Since 

farmers sell in bulk to local traders to pay off their debts, they need capital 

throughout the year when necessary. They want to attend the paw san rice farming 

knowledge training sessions, seminars and workshops hosted by the government. 

They want to know about effective control methods for pesticides and pest control 

generally. They want to improve the quality of their milled rice and they want to sell 

their product, paw san rice, directly to foreign export markets. 

4.5.4. Needs of Farmers 

A certification system has to be set up which can guarantee quality of product 

for consumers. Technologies, skills, available equipment and systems for drying, 

milling and rice grading should be improved. A stable supply system of 

preferred paw san rice should be established by ensuring a steady supply of 

good quality seeds and organic fertilizers. 

5. Conclusions and Recommendation 

Based on the findings presented above, the following recommendations may be 

made: 

 A certification system should be set up which can guarantee quality fpr 

consumers; 

 Technologies, skills, available equipment and systems for drying, 

milling and rice grading should be improved; 

 A stable supply system of preferred paw san rice should be established 

by ensuring a steady supply of good quality seeds and organic 

fertilizers; 

 When the product quality becomes excellent, demand will increase; 

 The higher the price (local or for export), the happier the rice farming 

industry (farmer, trader, miller as well as workers from related fields) 

and 

 Controlling the product quality of Paw San rice will lead to more 

demand in both local and export markets. 
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Future Cities 

Camilla Ween 

London: Hodder and Stoughton, 2014 

ISBN: 978144419608 

XVII + 142 pp. 

Faced with the proposition of a world of 10 billion people, most of whom will 

be living in cities constantly increasing in size and a hotter world with less 

water and increasing pressure on food security, it is evident that many 

challenges await if disaster is not to be avoided. One important set of challenges 

will be to plan and implement suitable systems for the cities of the future and it 

is these challenges that Camilla Ween addresses admirably in this book, which 

is part of the All That Matters series. 

She does so in an optimistic manner, noting that our species of homo sapiens 

has been characterized throughout history by its resilience and its 

problem-solving ability. However, with a rational approach (and the political 

dimension is somewhat missing from the analysis overall), it will be possible to 

prepare for the future: “Delivering potentially in a decade a further 10 

megacities and hundreds of cities with populations over a million that are 

pleasant, attractive and well-functioning is probably the biggest challenge 

society has faced since humankind conceived urban living (p.xiv). Part of these 

changes comes from deliberate policies. For example, the Chinese government 

has announced plans to move some 250 million people from rural locations to 

newly built cities in just over one decade and there are many reports of 

enormous urban developments in that country that have been announced to 

reduce current overcrowding, pollution and pressure on public services or have 

been built but remain almost entirely uninhabited. Other changes will result 

from climate change crises and the refugees these will produce. Ween largely 

ignores chaotic changes such as these and prefers to emphasise what it should 

be possible to achieve. Here, for example, after explaining the problems caused 

by continued use of fossil fuels and a discussion of the possible alternatives, is 

her summation of what is to be done. 

“As with water and other systems, energy strategies have to include 

reducing consumption of energy. We will need to be smart about our 

energy use, capturing waste energy, particularly heat, which is very 

often a by-product of many processes. There will have to be emphasis 

on creating energy-efficient machines and buildings, upgrading the 

energy performance of old buildings, and capturing wasted energy 
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from manufacturing processes as well as all small machines. This will 

require strong leadership, policies and enforcement, together with 

incentives for people to carry out upgrades themselves. Planning 

energy delivery must also focus on ensuring that city systems are 

integrated to maximize efficiency, and should incentivize innovation 

(p.51).” 

This is all undeniably true but gives rise to a number of questions of some 

importance. What is the meaning of „strong leadership?‟ Is that something that is 

compatible with democracy as it is widely understood? Is it a guided form of 

democracy such as is found in Singapore? Given the way that a section of 

libertarian-minded people behave in the USA as well as elsewhere, what should 

be done with those no doubt self-declared energy rebels? The current situation 

does not inspire much confidence in the ability of people voluntarily deny 

themselves short-term benefits so as to achieve long-term goals they themselves 

will not experience. Of course, it would be asking a great deal of the author to 

have solved all such problems within a work of limited size but it nevertheless 

remains the case that answers will eventually be required. 

There are many good ideas in this book, particularly with respect to drawing 

together the different elements required to manage sustainability and creating a 

livable city. Some of the text is a little too optimistic: “Future cities will be 

different, but if we get it right, they will be delightful democratic places where 

social interaction thrives and people have equal opportunity to lead fulfilling 

lives (p.113).” Some of this can be achieved. Seoul now is almost completely 

unrecognizable from what it was twenty years ago, when I lived there. Where 

there were aerial cobwebs of cables, nose-to-tail traffic and unresponsive 

citizens, now the pavements are clear and there are many places for people to sit 

together and recreate their social relations, amid free flowing streets and the 

better environment may have something to do with the much more amiable way 

its citizens now tend to interact with foreigners. However, it is difficult to 

imagine that equal opportunities to lead fulfilling lives could be achieved 

without the revolutionary overthrowing of capitalism. 

The concept of smart cities (which is what is being described here) has suffered 

from the retreat into jargon that affects authors unable to contain all the 

complexity involved in the subjects it would be necessary to combine. Ween 

overcomes this complexity by presenting a clear and readable text and, if the 

book reveals the difficulties that must be faced, then that should not be 

considered a bad thing. 

John Walsh, Shinawatra University 

* 
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The SEA Is Ours 

Jaymee Goh and Joyce Chng, eds. 

Petaling Jaya: Gerakbudaya Enterprise, 2016 

ISBN: 9-789832-344490 

212 pp. 

Why is Southeast Asian literature so little regarded internationally? This is a 

question that I try to address in my Greater Mekong Subregion Studies 

undergraduate course, which includes a section on the arts generally. My answer 

comes in three parts. The first is the form of much of the work, which appears 

unusual to the western mind and, therefore, is difficult to critique accurately (for 

example, normative Khmer chbaap poetry). Second is the lack of access – few 

works are available in good English (or French) translations that are available 

outside of the region. Third and this is perhaps the most important reason and 

one which extends to other parts of Asia is the lack of psychological analysis of 

the characters. Since Freud wrote, psychological understanding of the actions of 

the characters portrayed has been inescapable and an important method in 

appreciating the world and the reasons for the characters to act in the way that 

they do. Even before Freud, some understanding of the ways that characters 

think has been incorporated within all kinds of literature, including drama, verse 

and fiction. Hamlet soliloquizes, for example, while Pamela reveals her inner 

thoughts through her many letters. Yet in Asian literature, particularly but not 

only in Southeast Asian literature, characters act in different ways for reasons 

that are not always easily explicable without access to local knowledge. There 

are familial and social relations which are embedded in everyday life but which 

are opaque to people from other parts of the world. There are also ways of 

behaviour that result from the Buddhist philosophy that are also difficult to 

understand. Much of Southeast Asia, for example, is Theravadin Buddhist in 

belief and, as a result, dominated by right doing rather than right thinking. From 

the perspective of the western monotheistic religions, it appears wrong to have 

one‟s acts valued while conducting them with a selfish or poorly adjusted 

mindset, yet this is entirely possible in the East Asian context, as demonstrated 

by the ability of monsters or evil gods in the Ramayana to achieve 

enlightenment. 

Other reasons also exist for obscuring behaviour and so this particular collection 

of short stories is to be valued because it relates to a form of science fiction, 

which is a genre that notoriously limits psychological evaluation of its 

characters and which, perhaps more importantly, places those characters in 

situations beyond the normal and, hence, requires them to act according to their 
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values rather than their social norms. Here, in Alessa Hinlo‟s the Last Aswang, 

the protagonist Udaya acts in a social setting in which power is held by 

supernatural creatures who are able to organize affairs to have their own liking. 

As one such, Udaya acts according to her instincts and, indeed, appetites. This is 

straightforward and, so, more possible to judge accordingly. A similar situation 

exists with respect to Paolo Chikiamco‟s Between Severed Souls, which also 

places the characters in the context of unexpected technology. 

The steampunk sub-genre posits contemporary or recent historical settings with 

unexpected technological advances from apparently anachronistic sources, for 

example steam power. The punk part comes from the attitude of the characters, 

which is based on antagonistic social relations often connected with crime of 

some sort. This is very evident in the case of Olivia Ho‟s working Woman, 

which combines Chinese-style triad gang action with artificial life in an 

enjoyable romp. In common with several other stories, Working Woman has a 

post-colonial element to it, in this case explicitly with the presence of British 

authorities controlling society. Elsewhere, for example, in The Chamber of 

Souls, z.m. quynh portrays a miraculous transition from a miserable war-torn 

world into a wonderful other place ruled by benevolent but inscrutable giants. 

Postcolonialism often envisages empowerment of this sort which transforms a 

present marred by structural issues that have systematically prevented people 

from realizing their potential. Steampunk seems to be a useful means of 

exploring this set of issues and it is not surprising that authors have used the 

opportunity to put the boot of power on the other foot. 

The title of the volume makes a pun of the sea, which is so important to island 

Southeast Asia and the abbreviation for the region itself. The sea offers 

opportunities for travel and trade, of course and also the opportunity for people 

to reinvent themselves, since people on distant islands without the internet 

(which does not appear at all in this steampunk universe) do not know who 

newcomers might be or what their history reveals. This is an option taken by 

many authors here who, in some cases, struggle to move beyond the exotic 

details of everyday life. These are not the best stories in the world but they are 

not bad and it is certainly good to see a collection which genuinely comes from 

the region and is properly engaged with it. This one is published in Malaysia 

and I found a copy when I was attending an ERIA workshop in Kuala Lumpur 

recently (I note that a previous version was published in 2015 by Rosarium 

Publishing, which is based in the USA according to the website and specializes 

in “… speculative fiction, comics, and a touch of crime fiction – all with a 

multicultural flair.” This is admirable, even if it does mean that it continues the 

tradition of works about Southeast Asia being produced outside the region). I 

hope that the book has a wider circulation and I will certainly be looking out for 

other collections. 
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John Walsh, Shinawatra University 

* 

The Food Wars 

Walden Bello 

London and New York, NY: Verso, 2009 

ISBN: 9-781844-673315 

X + 176 pp. 

The memory of the international protests against high food prices has been 

rather diminished by the subsequent banking crisis and crisis of austerity. 

However, the factors that contributed to high food costs have not gone away and, 

in this excoriating account of the state of food production around the world, 

veteran activist and public intellectual Walden Bello investigates what is real 

and what is imaginary. Official accounts have tended to focus on a similar set of 

factors: 

“… the failure of poorer countries to develop their agricultural sectors; 

strains on the international food supply caused by dietary changes 

among China‟s and India‟s expanding middle classes; speculation in 

commodity futures; the conversion of farmland into urban real estate; 

climate change; and the diversion of corn and sugarcane from food 

production to the production of agrofuels (p.4).” 

Bello contends that, while some of these factors certainly have been influential, 

the more important issue has been the implementation of neoliberal structural 

adjustment plans by the World Bank and associated transnational organizations. 

This he links to the sustained campaign being waged to bring about the death of 

the peasantry as a class. Noting that Marx considered the peasants of the world 

to resemble a „sack of potatoes‟ lacking in solidarity and class consciousness, 

Bello argues that the peasant class continues to struggle against the odds, 

despite being increasingly marginalized by the forces of globalization. Large 

numbers of peasants are becoming involved in cross-border labour migration 

with the idea that the land will still be there for them in the event of last resort. 

In some cases, peasants are able to organize themselves so as to fight for their 

own interests, as in Via Campesina in South America. By promoting 

re-peasantization in the sense of empowering autonomous groups of people with 

a self-governed resource base, this might represent a means for the poor of 

navigating the crisis of globalization. 
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Bello provides an introductory chapter in which he outlines the contours of his 

argument, which are summarized above. This is followed by chapter-length case 

studies of Mexico, the Philippines, Africa and China. In each of these, structural 

adjustment policies were enforced to enhance export-oriented agricultural 

production dominated by market mechanisms rather than food security and 

sustainable production. These policies have failed: “As in Mexico and the 

Philippines, structural adjustment, with its gutting of government budgets, 

especially the drastic reduction or elimination of fertilizer subsidies, was the key 

factor that turned relatively underpopulated Africa from a net food exporter in 

the 1960s to the chronic net food importer it is today (p.84).” Combined with 

the extensive and politically important agricultural subsidies provided in the 

USA and EU, the possibilities for market-based success for peasants in the 

developing world are greatly diminished by the workings of advanced 

capitalism. This is true even though it has been shown, in many cases, that 

productivity on many small-scale farms (which are the majority of all farms) is 

much higher than on larger farms. The connections between people and the land 

are important and setting them aside for commercial purposes has been shown 

to be unhelpful. 

The next chapter concerns agrofuels and the role that reallocating land to them 

played in the surges of costs of food types. The evidence Bello presents is that it 

is this factor that was most influential, while claims for the direct-changing 

habits in India and China are rather over-stated. The growth of these fuels has 

also been linked with a number of adverse environmental effects, from forest 

clearing to the creation of carbon sinks. As an inherently capitalist activity, it is 

also indelibly linked to exploitation: “The promise of development to small 

communities has not materialized. Instead we have stories of human rights 

abuse and slavelike labor practices, conflicts between leasing land to foreign 

investors and agrarian reform, displacement of small-scale farmers, on 

misappropriation of land-for-food to land-for-fuel, and hunger even in 

traditionally food-secure countries (pp.123-4).” 

The final chapter is more optimistic, showing how some movements have 

helped to re-peasantize communities and demonstrating that it is possible for 

land-people links to be re-established. This is a movement that valorizes 

traditional modes of production but not through romanticisation of the past. 

Bello notes that “… many proponents of peasant agriculture are pursuing a 

symbiotic relationship between advanced science and small-scale peasant 

farming that builds in the latter instead of destroying it (p.149).” Indeed, there 

are examples of how former subsistence agriculturists can be incorporated into 

regional and international markets with a reasonable degree of equity and this is 

what has happened, to some extent, in Thailand. There was a role for the private 

sector in this transformation and that should be true for developments in 

neighbouring Mekong region countries. However, the private sector must of 
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course be properly monitored and supervised to make sure it is state level 

people-centred developmental plans that are met. Bello has helped to show the 

importance of tending the land and its connections with local communities with 

trademark vigor and clarity of thought. 

John Walsh, Shinawatra University 

* 
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Review Procedure Manuscript Requirements 

The Journal of Shinawatra University is a double-blind peer-reviewed academic 

journal that accepts papers in a wide range of disciplines, including education, 

business and management, public administration, IT, nursing, liberal arts and all 

forms of social and applied sciences. The journal publishes research papers, 

essays, case studies, conference reports and book reviews. Unsolicited book 

reviews are not normally accepted. Please contact the editor with all inquiries. 

Submissions should be previously unpublished and not under consideration 

elsewhere. Papers that were previously presented in a conference or published 

online must appear in a significantly different form to be eligible for publication. 

Clearance for copyright must also be sought from previous holders when 

necessary.  

Papers should follow the APA style of formatting and references. They should 

be accompanied by an abstract of between 200-300 words and three to five 

keywords. Papers may be submitted in either English or Thai. 

All submissions will be subjected to a double-bling peer review process. It is 

hoped that decisions will be made within 12 weeks of initial submission. 

Reviewers will make their decisions entirely on the quality of the paper 

submitted. 

Authorship Criteria and Author Responsibilities 

By submitting any paper, the author or authors assert that the submission is free 

of any plagiarism or ethical issues that would otherwise prevent publication. 

Copyrights 
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journal. Subsequent reprinting elsewhere will require the permission of the 
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